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Introduction
Consumers find it difficult to value food information. 
Food hypes and nutrition gurus leave consumers 
questioning the healthiness of foods and whether to 
eat it or not. 
It is assumed that eating and drinking behaviour of 
consumers is influenced by their perceptions of foods. 
Knowledge about this can help dietitians to tailor 
their advice. 

Objective

The perception of healthiness of 55 regular consumed 
foods differs between consumers and dietitians. 

Methods
A questionnaire was developed by Ruigrok NetPanel:  
55 foods were chosen based on expected 
discrepancies and interests. 
Participants were invited: 
• Dietitians of the Dutch Dietetic Association
• Ruigrok NetPanel (reflecting general Dutch 

population on age, sex and education)
Participants were online asked to classify a random 
selection of 25 photos of food products as fast as they 
could as ‘healthy’ or ‘unhealthy’. 
An equation, based on the Implicit Association Test, 
combined the score of (un)healthy with the reaction 
time, resulting in a value between 1 and 5. A quick 
reaction on ‘healthy’ results in a 5, a quick reaction 
on ‘unhealthy’ gives a 1. A slower reaction shows 
doubting about the (un)healthiness, resulting in 3. 

Conclusion
• Consumers and dietitians differ in their percep-

tion of the (un)healthiness of  foods 
• The total intake of foods counts, but knowledge 

about individual foods can help consumers 
making healthy choices

• Knowledge about the consumers perception of 
food helps dietitians to tailor their advice 

Results

1767 consumers and 727 dietitians (response of 28%) 
filled in the questionnaire. The dietitians were 
representative for the members of the Dutch Dietitian 
Association, with regard to working place. 

• Both groups perceive as healthy: 
fresh vegetables, banana, avocado, fish, water, 
whole grain bread, oats, dark brown bread and 
unsalted nuts as healthy 

• Both groups perceive as unhealthy:
energy drink, fried potato, chips, soft drinks, milk 
chocolate beer, light soft-drinks popcorn, fruit juice 
from a package and ketchup 

• Also differences in perception were found. See Top 5 
of foods were dietitians and consumers disagree
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